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Dear Rotarians and Rotary Family,

As the sun goes down on one decade, it rises brightly on a new decade in Rotary.

A decade of change that brings new energy and hopes going into the last half of the current Rotary year.

A time for clubs to reflect on the successes of the last 6 months and to execute 
their unfinished plans and goals in the next six months. Especially, it is a good time 
for clubs to relook at the Presidential citation going forward and engage in fulfill-
ing those goals.

May we all keep enjoying Rotary in this next year and continue to spread the word 
about our wonderful organisation.

What is Rotary?
Have you ever struggled to answer that question? 
How can you describe an organization that is so 

many things to so many people? 
Find out about how you can talk about Rotary’s es-
sence and have a look at this new short video, as 

well as this presentation, to get more ideas.

Maurice Stander
DG D9400 2019/20

Tel: +27 15 295 8820
Cell: +27 82 448 9198

Email: maurice@mcbrokers.co.za

International Rotary Exchange students from Benoni Aurora Club. From left 
to right: Nadia Brits, Khabo Masanabo, Siya Masanabo, Gabriel Campello, 
Makaira Williams, Tinah van Tonder, Kerryn Hopkinso and Chris Christakis.

This extract from a recent newsletter from RI which 
can help us all to refresh our thoughts for the new 
year!
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http://https://www.rotary.org/en/voice-lessons-strengthening-rotarys-image-through-words
http://https://www.rotary.org/en/voice-lessons-strengthening-rotarys-image-through-words
http://https://vimeo.com/342831924
http://my.rotary.org/en/document/discover-rotary
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Extract from “Rotary Voices” posted 26 December 2019 by Amanda Wendt, 
vice chair of the RI Communications Committee and a member of the Rotary 
Club of Melbourne, Victoria, Australia.

We’ve all experienced pride when our Rotarian friends locally or abroad have 
helped to change the world. I realise that we have something extra that com-
municates that sense of price and it is valuable to preserve and promote.

Since Rotary’s inception 115 years ago, our Master Brand signature, the Rota-
ry wheel, has generated an untold amount of goodwill from people who have 
seen it displayed in connection with Rotary projects that have brought clean 
drinking water to a village, prevented diseases, improved local economies, 
provided wheelchairs, or otherwise changed communities for the better.

The wheel is the purest, simplest visual representation of all that we have 
achieved and all that we are yet to accomplish. We all have an important role 
to play in being custodians of the Rotary brand.

How do we preserve and promote the Rotary wheel and how can your 
club benefit from the Rotary brand?

•	 Apply the brand correctly and consistently across all channels to 
ensure your projects are recognised as Rotary at a glance

•	 This enables you to instantly tap into the hard-won goodwill and 
credibility of an international 115-year old movement

•	 Makes you look professional and worthy of the time and resources 
of sponsors and supporters

•	 Through the Rotary Brand Center you can update all your existing 
collateral with the new correct logo and create a free, professional 
logo within minutes

•	 A checklist of some of the places where this can be done:
o Online platforms, website, social media
o Email signatures
o Flyers, brochures, posters, banners
o Advertising and advertorial

o Signs and merchandise

As diverse as we are, collectively, we are all connected and with all of us 
displaying the same wheel we can ensure every Rotary project benefits from 
the achievements of every other.

Take pride in the way we display our brand!  

RESOLVE TO PROTECT THE ROTARY 
BRAND IN THE NEW YEAR

VOCATIONAL SERVICE IN ACTION
The name “Rotary” came from the practice of 
rotating meeting sites among members’ places 
of business. That tradition remains an excellent 
way for Rotarians to share their occupations with 
their club. Invite each member of your club to 
briefly share about his or her profession, an area 
of speciality, or a particular skill set during club 
meetings throughout the year.

Your professional life and vocational service go 
together.

Vocational Services Resources – sign up to re-
ceive the Rotary Service Newsletter: 

rotary.org/newsletters
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http://rotary.org/newsletters



